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1.2.2.30. November 7 (National Post)
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1.2.2.31. November 12 (Metro News)

1.2.2.32. November 13 (Pipestone Flyer)
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1.2.2.33. November 13 (Metro News)

1.2.2.34. November 14 (Beaumont News)

Return to Table of Contents 86




CITY OF EDMONTON ANNEXATION APPLICATION

APPENDIX 10.3 PUBLIC ENGAGEMENT MATERIALS
Advertisements and Social Media

1.2.2.35. November 14 (Devon Dispatch)
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1.2.2.36. November 14 (Edmonton Journal)
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1.2.2.37. November 14 (Leduc Representative)

1.2.3. 2017
1.2.3.1. March 20 (Edmonton Journal)
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1.2.3.2. March 23 (Pipestone Flyer)
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1.2.3.3. March 24 (Edmonton Sun)

1.2.3.4. March 24 (Devon Dispatch)
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1.2.3.5. March 24 (Beaumont News)
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1.2.3.6. March 24 (Leduc Representative)
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1.2.3.7. March 30 (Pipestone Flyer)
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1.2.3.8. March 31 (Edmonton Journal)

1.2.3.9. March 31 (Edmonton Sun)
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1.2.3.10. March 31 (Devon Dispatch)
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1.2.3.11. March 31 (Beaumont News)
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1.2.3.12. March 31 (Leduc Representative)
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1.2.3.13. April 13 (Pipestone Flyer)
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1.2.3.14. April 14 (Beaumont News)

1.2.3.15. April 14 (Devon Dispatch)
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1.2.3.16. April 14 (Edmonton Journal)
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1.2.3.17. April 14 (Edmonton Sun)

1.2.3.18. April 14 (Leduc Representative)
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1.3. Online Advertisements

1.3.1.CBC.ca
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April 16-30, May 1-31, June 1-30, 2014

1.3.2. EdmontonJournal.com

April, May & June 1,2014
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2. MEDIA
2.1. Radio: Edmonton This Week

2.1.1. November 16, 2013 City of Edmonton Launches Annexation Open
Houses

See Appendix 12

2.1.2. May 11, 2013 Update on Edmonton’s Intent to Grow by Annexation

See Appendix 12

Return to Table of Contents 115




CITY OF EDMONTON ANNEXATION APPLICATION

APPENDIX 10.3 PUBLIC ENGAGEMENT MATERIALS
Advertisements and Social Media

2.1.3. March 9,2013 Edmonton Seeks Boundary Adjustment
See Appendix 12

2.2. News Releases

2.2.1.2013
2.2.1.1. March 5 Boundary Adjustment
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2.2.1.2. November 8 City of Edmonton Launches Annexation Open Houses
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2.2.2.2014

2.2.2.1. June 27 Introductory meeting Held for Annexation Negotiations

Return to Table of Contents 121




CITY OF EDMONTON ANNEXATION APPLICATION

APPENDIX 10.3 PUBLIC ENGAGEMENT MATERIALS
Advertisements and Social Media

News Release

June 27, 2014 City of Edmonton

Joint Media Release

Introductory meeting held for annexation negotiations

City of Edmonton and Leduc County to meet again in September

City of Edmonton/Leduc County -- Representatives from both the City of Edmonton and Leduc County met
yesterday to further the annexation process.

City of Edmonton’s Annexation Negotiation Committee and Leduc County’s Intermunicipal Liaison
Committee were present at the meeting, held to establish policies and protocols for future annexation
negotiations.

The City of Edmonton's Annexation Megotiation Committee consists of Mayor Don lveson and Councillors
Bryan Anderson, Ed Gibbons and Michael Walters.

Leduc County’s Intermunicipal Liaison Committee consists of Mayor John Whaley and Councillors Clay
Stumph, John Schonewille and Tanni Doblanko.

Both committees agreed the meeting was amicable. They will meet again September.
Media contacts:
Denise Ges

City of Edmonton
750-934-4613

Megan Sarrazin @
Leduc County

780-979-239

3rd Floor, City Hall

1 Sir Winston Churchill Square NW THE CITY OF
Edmonton, AB mo n
T5J 2R7

www.edmonton.ca

2.2.2.2. September 5 City of Edmonton and Leduc County Establish Joint Annexation
Negotiation Protocols
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2.2.2.3. November 25 City of Edmonton and Leduc County Establish Joint Annexation
Negotiation Protocols
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2.2.3.2015
2.2.3.1. February 24 City of Edmonton and Leduc County Continue Negotiations
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2.2.3.2. April 15 City Amends Southeast Annexation Application

2.2.3.3. May 25 City of Edmonton and Leduc County Continue Negotiations
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2.2.3.4. September 29 Annexation Negotiations Continue Between City of Edmonton and Leduc
County
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2.2.3.5. November 2 City of Edmonton and Leduc County discuss Edmonton International
Airport
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2.2.4.2016

2.2.4.1. November 30 City of Edmonton and Leduc County Reach a Framework for an
Annexation Agreement
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2.2.5.2017

2.2.5.1. June 30 Edmonton, Leduc County and City of Leduc Partner to Help EIA Reach Economic
Potential
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private industry partners,” says Tom Ruth, President and CEO of Edmonton International
Airport. “As a not-for-profit entity that is mandated to drive economic growth for our region, we
are committed fo creating jobs, generating economic development and building relationships
that will benefit all parties for many years to come. It is essential for us to work with pariners
who recognize and appreciate what EIA needs in order {o achieve this regional mandate and
provide the best travel expenence for our passengers.”

The Inter-Junsdiction Cooperation Accord prioritizes ElA as a key regional and provincial
economic engine, and seeks to ensure decisions made about service provision, transportation
linkages, infrastructure and land use planning are undertaken in a way that maximizes the
airport’s role. The accord recognizes the essential role that EIA plays and sets even higher
goals for cooperation — on costs and benefits — as it continues atiracting more flights to more
places and driving huge economic benefit for the Edmonton metropolitan region.

This Accord, which includes EIA as a full partner, creates a new model of inter-jurisdiction
collaboration that starts from a premise of shared costs for shared benefits, recognizing that all
parties benefit from ElA's success. By prioritizing this success, the parties will not only
contribute to the economic prosperity of the Edmonton Metropolitan Region but will also have
the potential to set a new standard for such collaborations in the future.

For more information:
edmonton ca/annexation

leduc-county.comfannexation

2.2.5.2. June 30 Edmonton and Leduc County Reach Agreement on Annexation
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Joint News AT ...
Release s COUNTY

June 30, 2017

Edmonton and Leduc County reach agreement on
annexation

The City of Edmonton and Leduc County have reached an agreement on the city’s application
to annex lands in the county, proposed to take effect on Jan. 1, 2019,

The Annexation Agreement, signed this moming at Edmonton International Airport (EIA), details
an uncontested annexation area of 6,235 hectares (15,400 acres) of land west of the Queen
Elizabeth Il (QEI) Highway and 2,625 hectares (6,485 acres) of land east of the QEIl Highway
(see attached map).

“The past three years of negotiations have not been easy and hoth municipalities worked
extremely hard to come to an agreement that would benefit our residents and the entire
Edmonton metropaolitan region,” says Leduc County Mayor John Whaley. “Our positions on
annexation evolved into collaborative conversations that took into account the bigger picture
and how this decision would affect not only us but our municipal partners and EIA. I'm proud to
say our collaborative approach to this annexation agreement will benefit the entire region and
has paved the way for future regional partnerships.”

“The agreement is a significant achievement for the City and the County in demonstrating that a
collaborative outcome can be reached in spite of the scale and complexity of the decision to be
made,” says Edmonton Mayor Don Iveson. “Functioning effectively as a region, fo me, is about
working together for the greater good and suppaorting the health of our whole regional economy.
This Agreement has led to a deeper understanding that future collaboration needs to consider
sub-regional interests, like ElA, rather than those of individual municipalities alone.”

The agreement also details that the city’s boundary will not shift further into Leduc County until
Jjoint planning for that area has been completed. Furthermore, the two municipalities agreed to a
S0-year tax protection provision for residents, a cne-time compensation amount of $3.2 million
and 10 annual payments of $530,000 to be paid to Leduc County.

While both the city and county reached an annexation agreement, the city must still submit its
annexation application to the Municipal Government Board for the Govemment of Alberta to
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2.3. Public Service Announcements

2.3.1. November 4, 2014 Annexation Open Houses
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2.3.2. November 21, 2014 Public Service Announcement: Share your views
about annexation online
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2.3.3. April 4,2017 Public Service Announcement: Come learn about
Edmonton’s annexation proposal
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2.3.4. April 10,2017 Edmonton annexation landowner meetings filling up
fast
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2.3.5. April 25,2017 Public Service Announcement: Come learn about
Edmonton’s annexation proposal

2.4. Media Advisory
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2.4.1. November 7, 2013 Media Advisory: City of Edmonton Hosts
Annexation Media Briefing

3. SOCIAL MEDIA
3.1. Twitter

3.1.1.2013
3.1.1.1.May 14
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3.1.1.2. November 8

3.1.1.3. November 19 (a)

3.1.1.4. November 19 (b)

3.1.1.5. November 26
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3.1.2.2014
3.1.2.1. April 10

3.1.2.2. April 23

3.1.2.3. September 5 (a)
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3.1.2.4. September 5 (b)

3.1.2.5. September 12

3.1.2.6. October 31
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3.1.2.7. November 4

3.1.2.8. November 12

3.1.2.9. November 14
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3.1.2.10. November 17

3.1.2.11. November 18
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3.1.2.12. November 21

3.1.2.13. November 25

3.1.2.14. November 25

3.1.2.15. December 2

3.1.2.16. December 5
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3.1.3.2015
3.1.3.1. April 15

3.1.4.2016
3.1.4.1. November 30
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3.1.5.2017
3.1.5.1. April 6
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3.1.5.2. April 12

3.1.5.3. April 19
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3.1.5.4. April 25
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3.1.5.5. April 28

3.1.5.6. May 2
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3.2. Facebook

3.2.1.2013
3.2.1.1. May 14
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3.2.1.2. November 19

3.2.2.2014
3.2.2.1. November 12
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3.2.2.2. November 21
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3.2.2.3. December 3
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3.2.2.4. December 5

Return to Table of Contents 160




CITY OF EDMONTON ANNEXATION APPLICATION

APPENDIX 10.3 PUBLIC ENGAGEMENT MATERIALS
Advertisements and Social Media

3.2.2.5. December 9
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3.2.2.6. December 16
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3.2.3.2017
3.2.3.1. April 3
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3.2.3.2. April 10
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3.2.3.3. April 24
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3.2.3.4. April 27
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3.3. Blog: Transforming Edmonton

3.3.1. December 31,2013

https://transformingedmonton.ca/top-20-city-news-of-2013/
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6. Smart Growth Up, In and Out: Edmonton began a process aimed at securing a vital
economic growth corridor along the QE Il highway and ensuring strong core for
sustainable regional prosperity, while focussing efforts to increase density in central
areas. In March City Council announced a process to extend the City’s southern
boundary to facilitate responsible growth in the region. As the first annexation process
Edmonton has undertaken in 30 years, the process is expected to take two to five years.
The City also launched Evolving Infill, a project to advance residential infill in the city's
established neighbourhoods. The first phase aims at creating a city-wide discussion of
the need to build up within established communities, working in tandem with new
density guidelines for new development across the city. The City also increased
opportunities for highrise development with the closure of the final runway at the City
Centre Airport. This final closure will remove height restrictions on development in the
central areas of the City, continuing the trend of new growth allowed by the decision in
2009 to close the first runway.

3.3.2. January 5, 2015

https://transformingedmonton.ca/top-40-of-14-city-stories/
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